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Fighting poverty.
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Global issues such as climate change,
the financial crisis, food insecurity and
conflict are converging at the expense
of the world’s poorest and most
vulnerable people. CARE International
recognises that these complex issues
cannot and should not be tackled by civil
society, the state and donor community
alone - the private sector has an
important contribution to make. As an
international development organisation
CARE has a responsibility to find ways
of maximising the positive impact the
private sector has on poverty.



Business has an important role to play in the fight against poverty:
adding value to the economies in which it operates; creating
opportunities for work; coming up with new innovations, and
acting responsibly in its operations and interactions with local
communities. This can and should be done in such a way that
creates opportunities, not barriers for people living in poverty.

The majority of the world’s poor come into contact with markets
and companies - as producers, workers, entrepreneurs or
consumers. However, often this interaction favours commercial
benefit over social benefit and limits the ability of poor people to
realise their full economic potential. By unlocking this potential,
poor people can increase their income, invest in their security and
help their families’ escape poverty.

Through working in partnership with business, CARE believes that
economic growth with sustained social benefit can be achieved.



Our Partnerships

CARE has established successful partnerships in the UK with the following
companies and organisations — Allianz, Anglo American, Barclays, Cadbury,

Diageo, the Ethical Tea Partnership and Starbucks.
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Banking on change

Barclays, CARE and International Plan have
joined together to improve the quality of life

for poor people by extending and developing
access to basic financial services. The initiative
brings together the resources, skills and
experience of each organisation and aims to
reach 300,000 to 500,000 peoplein 11 countries
across Africa, Asia and South America.

This partnership represents a three-year,

£10m commitment to support financialinclusion
through the development of savings-led
community finance and testing new business
models for formal financial service provision.
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Cadbury Cocoa Partnership

CARE s a partnerin the Cadbury Cocoa Partnership
(CCP), a ten yearinitiative with a £45 million
investment that aims to secure the economic,
social and environmental future of a million

cocoa farmers and their communities in Ghana,
Indonesia and the Caribbean.

The communities are working towards a
sustainable cocoa supply chain that supports
the long term needs of cocoa producers and
consumers. CARE is supporting 35 communities
in Ghana to improve access to water, sanitation
and education and provide technical support for
cocoa production and crop diversification.

CARE places extra emphasis on women. Our experience shows women tend to transfer improvements in their
own lives into the lives of their families and communities. If they have the opportunity to gain an education,
access health services, generate an income, and take a lead in their community, women and girls can create
lasting change. We believe women are part of the solution to overcoming poverty and injustice.

Contact details

If you would like to discuss ideas for your business, please contact the Private Sector Engagement
team on 0207 934 9342 or email pseteam@careinternational.org
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